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Abstract: Monumental buildings in a historical environment are of significant value due to their
centralized locations, massive scale, and striking features. Monumental buildings also play an
important role in the introduction of the city in question. This study examines the tourism-
oriented viewpoints of the locals in Tokat on monumental buildings as cultural heritage samples.
It aims to reveal both the interest of the city-dwellers in tourism, and their positive and negative
views on it. The study was based on a face-to-face survey with a total of 200 people conducted
in Tokat city center during the months of April and May 2016. An incidental method was used
to select the survey participants. The survey was in two parts. The first included questions used
to elicit the viewpoints of the locals in Tokat on tourism and tourists. The second part of the
survey contained questions about the tourism-directed usage of the monumental buildings in the
city, and whether these monumental buildings corresponded with tourism in terms of portraying
the city image. As a result, it is observed that Tokat is an important tourist attraction with its
historical texture; the locals in the city recognize the significance of tourism and they treat
tourists in a hospitable manner. The historical texture and a city’s history are among the most
important issues in cultural tourism. Additionally, the monumental buildings are the most
significant elements as they reflect the architectural features of the relevant periods.
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CULTURE AND TOURISM

“Attraction is an important factor in tourism, and it is largely dependent on geographic
information (Gunn 1988). Various types of tourism and touristic activities emerge
based on the sources of attraction” (Emekli 2006). One of the most important factors in
attracting tourists is cultural tourism. While the term ‘culture’ has “no commonly
accepted, universal definition” (Bujdoso et al. 2015), in the case of defining culture as
an attraction, there are three main types: (Bujdosé et al. 2015; Mathieson and Wall
1982, DavidJancsik and Ratz 2007) inert culture (e.g. buildings, architectural styles,
artistic creations, personal goods); 2) everyday culture (e.g. leisure activities, lifestyle,
gastronomy); and 3) enacted culture (e.g. festivals, carnivals, traditional events)
(Bujdoso et al. 2015). This study emphasises the first of these types of culture — inert
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culture — in the assessment of monumental buildings that serve as sources of city image,
are local attractions and arouse the interest of people.

HERITAGE, MONUMENTS AND TOURISM

Kaufman and Weaver(2006)defined heritage tourism as “the experience people seek to
have at a historic site (Ung and Vong2010).” Cultural heritage tourism is one vehicle
through which localities can harness local culture and traditions to engage in and shape
their developmental direction within broader global processes (Dredge 2004). Heritage
tourism is currently one of the most notable and widespread types of tourism in terms of
visitors and attractions, appealing to hundreds of millions of people every year (Nguyen
and Cheung 2014; Timothy 2011).

Historical towns, cultural heritage, and historic sites and buildings are important
elements of cultural tourism, and monumental buildings in historic sites in particular are
regarded as one of the main reasons for tourist travel. Monuments have always been
useful promotional tools for cities, employed both in traditional advertising literature
and as a more subtle form of place marketing (Smith 2007). According to Verschaffel:
“Monuments stand out by their central and eye-catching position, by their size, by their
being placed on a pedestal, or by their massive and solid appearance” (Smith 2007).
This study examines the viewpoints of the locals in Tokat Province on the monumental
buildings that are an important part of local cultural tourism.

METHODOLOGY

This study examines the tourism-oriented viewpoints of the locals in Tokat on the
monumental buildings as cultural heritage samples. Thus, it aims to reveal both the
interest of the city-dwellers in tourism, and their positive and negative views on it. The
methodology of the study was based on a face-to-face survey conducted with 200
people in Tokat city center during the months of April and May 2016. An incidental
method was used to select the survey participants. The survey was in two parts. The
first one included the questions used to elicit the viewpoints of the locals in Tokat on
tourism and tourists. The second part of the survey contained questions about the
tourism-directed usage of the monumental buildings in the city, and whether these
monumental buildings corresponded with tourism in terms of the city’s image.
Tokat has hosted many civilizations, such as Hittites, Persians, Romans, Seljuks,
Mongols, and the Ottoman Empire. Therefore, it is possible to see many monumental
buildings in Tokat Province. Tokat was selected as the sample area in this study due to
its historical texture. Tokat is located in the region of Central Black Sea. The location of
Tokat in Turkey and of the region where the fieldwork was conducted is shown in
Figure 1. The blue area seen in the lower right corner in Figure 1 constitutes the urban
urban conservation site of Tokat. The red zones in the blue areas show the city blocks
where the monumental buildings selected as samples are located in the historical
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texture. The black areas indicated within the urban conservation site show the registered
monumental buildings. Of these monumental buildings, 13 were selected as samples
and used for the survey. Only (HidirlikK6priisii-Bridge) one of these 13 monumental
buildings is located outside of the urban conservation site. The photos of these
monumental buildings are shown in Figure 1.

Fig. 1. The location of Tokat Province and monumental buildings.

The survey questions for the locals to determine the effects of monumental buildings in
Tokat on the tourism potential of the region and the image of the city were: 1- Do you
think that Tokat is a tourist city? 2- Do you think that the historical buildings in Tokat
are used adequately for tourism? 3- Is this historical texture a problem for Tokat, or an
advantage? 4- Is your point of view about tourists who come to Tokat positive? 5- What
is the first historical building that comes into your mind when you hear something
about Tokat?

RESULTS

The questions above-mentioned in the methodology section and answers given to them
are shown in Table 1. Theanalysis of Table 1 shows the following results: Of the 200
participants, 132 regarded Tokat as a tourist attraction, 195 had a positive approach to
tourists, and 191 considered the historical texture of Tokat to be an advantage for it. In
the second part of the survey, the participants assessed the touristic usability of the
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historical buildings, and 115 of them stated that the historical buildings in Tokat were
used in tourism. It is observed in Table 1 that the locals living in Tokat have a positive
look on tourism, and they regard the historical texture as an important advantage and
potential. The fact that the locals think that Tokat is a tourist city indicates that the
importance of tourism has been recognized by the locals.

Table 1. Tourism-oriented viewpoints on the historical texture in Tokat

Yes Percentage No Percentage

(%) (%)
Is Tokat a tourist city? 132 %66 68 %34
Are the historical buildings in 115 %57 85 %43
Tokat used adequately for
tourism?
Is this historical texture a problem | 9 (problem) | %5 191 %95
for Tokat? (advantage)
Is your point of view about 195 %97 5 (negative) %3
tourists who come to Tokat (positive)
positive?

The last question of the survey examined the effect of monumental buildings in
portraying the city image and determined the reasons of these effects. The first
historical and monumental buildings which came to the minds of the locals in terms of
tourism were as follows: Taghan, TokatKalesi (Tokat Castle), Ali Paga Cami veHamami
(Ali Pasha Mosque and Hammam), SaatKulesi (Clock Tower), ArastaliBedesten
(Bazaar), Gokmedrese (Madrasah), Yagibasan (Cukur) Medrese (Madrasah),
Mevlihane, Ulu Cami (Mosque), Yazmacilar Hani, Deveciler Hani, HidirlikKo6priisii
(Bridge) and Suluhan. The distribution of these responses is shown in the following
table.

Table 2. The historical buildings which are city images in Tokat in terms of tourism

Number Percentage (%)
1-TASHAN (see fig-1) 62 31
2- SAAT KULESI (see fig-1) 8 4
3- ARASTALI BEDESTEN (see fig-1) 3,5
4- TOKAT KALESI (see fig-1) 37 18,5
5- ALI PASA CAMive HAMAMI (see fig-1) 56 28
6- GOKMEDRESE (see fig-1) 12 6

7- SULUHAN (see fig-1) 1,5

8- MEVLIHANE (see fig-1) 0,5

9- ULU CAMI (see fig-1) 3

11- DEVECILER HANI (see fig-1) 0,5

12- YAGIBASAN MEDRESE (see fig-1) 1

3
1
6
10- YAZMACILAR HANI (see fig-1) 4 2
1
2
1

13- HIDIRLIK KOPRUSU (see fig-1) 0,5
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The participants were also asked to evaluate the historical buildings that are identified
with the city of Tokat. In this context, 62 participants regarded Tashan as a monumental
building identified with the city of Tokat, 56 participants similarly considered Ali Pasha
Mosque and Hammam to be associated with Tokat, and 37 participants viewed Tokat
Castle to be connected to the city. It is observed in Figure2 that the percentage
distribution of survey results according to the historical buildings which are city images
in Tokat in terms of tourism.
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Fig. 2. The percentage distribution of survey results

According to the survey results, Taghan, Ali Pasha Mosque and Hammam and Tokat
Castle most commonly came into the minds of locals when they hear something about
Tokat. When asked why the monumantal buildings in the foregoing table firstly came
into their minds, the locals offered a variety of reasons. According to the survey results,
31%, 28%, and 18% of the locals stated that the first building that came into their minds
was Taghan, Ali Pasha Mosque and Hammam, and Tokat Castle, respectively. The
participants who gave Ali Pasha Mosque stated that they gave this answer because the
mosque is located in the city center;it is one of the oldest mosques and has the
characteristic of city image and triangulation for the city. Those who gave Tashan as the
first monumental building that came into their minds did so because Tashan is a city
image and it contributes to economy by providing tradesmen with an opportunity for
their commercial activities. Most of the participants who gave the answer “Tokat
Castle” stated that the Castle serves as a symbol for introducing the city and it is
important for the city’s history. Those who gave the answer, Gokmedrese stated that it
has historical importance. The participants who gave the answer “Ulu Mosque” did so
because Ulu Mosque is important for them as they pray there. Those who said
“Yazmacilar Han1” emphasized its historical importance because this Han is one of the
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oldest Hans in Tokat. The participants who answered “Suluhan” did so because this
building is located in Sulu Street which is an important tourism area for the city.

CONCLUSIONS

This study examined the tourism-oriented viewpoints of the locals in Tokat on the city’s
history, its tourism potential and the monumental buildings as portraying the city
image. To obtain objective results, a survey was conducted with the locals in Tokat, and
quantitative results were found. The general aim of this study is to determine whether
the tourism potential of the city is used or not (in terms of monumental buildings),
whether Tokat is a tourist city or not, and the attitudes of locals towards tourism and
tourists, by learning the culture tourism-oriented viewpoints of locals on monumental
buildings in Tokat. This study showed that Tokat has an important tourism potential.
Also, it was found that Tashan (31%), Ali Pasha Mosque (28%) and Tokat Castle
(18%) were regarded as city images by the locals in terms of monumental buildings
with tourism potentials and city image.

Tourism has gradually become important in the process of the transition from the
concept of “single monument in the city” to the concept of “the city as a monument”
(Binan 1999) which was identified at the Paris Congress in 1957. The monumental
works that reflect the national identity and sense of art best, by means of the works of
previous civilizations, has gradually begun to be identified with cities. It can be stated
that the perspectives of the locals on tourism and tourist were in the direction of
hospitality as 97% of the participants stated that their attitudes towards tourists in Tokat
are positive. Despite the reconstruction plans for conservation of urban conservation
sites for housing and the restriction of regional preservation board’s decisions, the fact
that 95% of the locals regarded the historical texture as an important tourism potential
indicates the support for tourism. The fact that 57% of the locals stated that the
buildings are used for the tourism draws attention in terms of the use of these buildings
in Tokat for tourism. It can be concluded that there are still buildings which have a
tourism potential, but are not used for tourism. Therefore, strategies should be
developed to enable these buildings to be used for tourism. The question, “Is Tokat a
tourist city?” was answered affirmatively by 66% of the locals. It can be stated that the
reason the rest of locals did not regard Tokat as a tourist city is that they observe some
inadequacies in terms of the representation of the city at national and international
levels. The second important factor is transportation.

Monumental buildings are important elements which form the architectural technology
of the period, the power of the civilization that has control over the region, the social
lives of the nations that have lived there, and the history of the city. These elements that
constitute the structure of a city enable communities to interact with each other, and
therefore, they become an important element of cultural tourism. The fact that there is a
lack of history in today’s modern cities and their divergence from the spirit of history

causes individuals to seek to visit historical cities further afield. Monumental buildings
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in the historical texture attract tourists more in terms of their introduction of the city due

to their uniqueness, being a social identity element, their mass, scale, and the
architectural material used.
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